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ABSTRACT The study aimed at determining factors that affected the marketing of vegetables among smallholder
cooperative farmers. Beneficiaries of an agricultural cooperative in a rural area of South Africa were selected for the
study. A simple random sampling method was used to select a sample of 50 active farmers from a total population of
more than 100 farmers. Primary data were collected using questionnaires. All questionnaires were administrated
through face to face interviews held with farmers on their farms. Preliminary analyses included descriptive statistics,
followed by tests of equality of group means and correlation matrix. Binary Logistic Regression method was employed
for further analysis of the data. The results of the study indicated that female smallholder vegetable farmers who had
some qualification and experience in farming were more likely to have access to the marketing of vegetables. The
study recommended that female vegetable farmers who are more likely to have access to markets compared with their
male counterparts should be encouraged through the provision of necessary inputs.
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